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SUBLIMINAL
SEDUCTION

HERE ARE THE SECRET WAYS AD MEN AROUSE YOUR
IRES-T THEIR PR 1S,
BY WILSON BRYAN KEY

r . WITH AN INTRODUCTION BY MARSHALL McLUHAN AND
A 16-PAGE INSERT OF REVEALING PHOTOGRAPHIC IMAGES.















































































































































































94 WILSON BRYAN KEY

mirror sections covers her wedding ring. Hidden from view,
her inner self is free of the restraints imposed by the symbolic
wedding band,

The hostess’s inner struggle, if you can call it a struggle, is
seen by the unconscious in the drawing on above
her head—the white area. In the drawing, obscure though
the figures are, appears a man looking down upon a nude
woman who stands with her hands clasped and her arms
stretched over her head, reflecting her hidden thoughts, What
married woman could resist identification with a most attrac-
tive hostess receiving the flattering attention of a handsome
. male—who because of his expensive suit and ease of con-

versation, mark him occupationally as an executive or pro-
fessional.

Peripheral symbolism in the photograph reinforces the
subliminal message. Ice tongs, the perennial castration sym-
bol, are still on the ice bucket. Had our hostess been holding
these tongs at the time of the picture, the idea that she had
accepted the proposition would have been communicated.
The lady would have decided to put a horn into her husband.
But, she is still only considering the possibility.

The three glasses filled with drinks are curious, especially
as no one in the room is holding a drink—an odd omission in
a liquor advertisement. If gender could be assigned to the
glasses, the two with large, heavy ice cubes (two in each
glass) would likely be male, The glass with three smaller ice
cubes symbolizes the female. One male glass appears to be
moving between the male and female glass—the eternal tri-
angle represented in ice cubes. Cool?

And how is all this exciting, aduiterous, and worldly ad-
venture brought about? Simple. The three bottles of Sea-
gram’s—phallic symbols with their caps off—are ready to
pour additional drinks and speed up the action.

All this happy intrigue has its source in Seagram’s Cana-
dian and Scotch whiskeys and in its London Dry Gin—in
effect, the source of life—and, of course, the pleasant pros-
pect of infidelity. Once our hostess has had a drink of Sea-
gram’s, she may warm up to lone wolf’s proposition,

The photographer-artist who put this ad together was a
superb technician. The production budget could have ranged
between $15,000 and $20,000. With a cast of nine models,
probably working for several days at fees ranging from $75
to $150 each per hour, the story may have required several
days for the photographer to achieve the precise results re-
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The hardest thing about it is the rocks.
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: SUBLIMINAL SEDUCTION 95
ed. Considering what is at stake—at least $1.4 million in
agram sales—the ad cost was probably a bargain.

Subliminal Gender

Ice cubes likely sell more alcohol for the distilling industry
than attractive models in cheesecake poses. The i
ous ice cubes often hide the invisible sell—invisible, that is,
to the conscious mind.

The Cinzano ad is a simple, perhaps typical demonstration
of subliminal technique in ice cubes—two colors on a quar-
ter page of Time at a cost per insertion in the world edition
of $4,175 (see Figure 4). Study the Cinzano ad and see for
yourself how it earns its keep.

As in most advertising, few readers are likely to assimilate
the copy. The art usually carries all the motivational stimuli.
The copy, if read, reinforces the message communicated by
the artwork—an added bonus for the advertiser.

Readers of the Cinzano ad are not actually looking at an
ice cube—only an artist’s representation of an ice cube. It is
impossible to photograph ice under hot floodlights. And be-
sides, ice will never look exactly like what the artist needs
for the ad to do its job. A good retouch artist can complete
the design within the cube, planting a variety of unidentifi-
able designs to gently stimulate and lead the consumer's
fantasies and dreams. When presented with a nonspecific,
nondirective design, people will often put into it meaning
which reflects their unconscious motives, hang-ups, or desires.
This is the underlying principle of the Rorschach inkblot
test,
Within the multidimensional Cinzano ice cubes the designs
can mean virtually anything the reader wishes to fantasize
and project. Projections, however, quite often involve some
form of sexual fantasy. In the Cinzano cubes the artist has
included subtle cues which will lead the reader, at both the
conscious and unconscious levels, to interpret male or female
genital symbols, breasts, nude couples, animals—the possi-
bilities are endless. Cinzano probably really doesn't care what
meaning is projected into the cubes as long as it attracts the
reader’s attention and holds his eye on the ad as long as pos-
sible so the subliminal sell can take effect.

Once the reader’s attention is focused on the cubes via his
unconscious projections into the nondirective fantasy designs,
hidden persuaders go to work.















































































































































































